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PLAN OF EXTRAMURAL STUDIES

Name of the field of study: Economics

Form of study: extramural studies; 2nd degree

Recruitment in the academic year 2022/2023

duration: 4 semesters

University of Zielona Géra
DEPARTMENT OF ECONOMICS AND MANAGEMENT

Zalacznik - Matematyka pierwszy stopiei 2019/2020

number of hours SEMESTER 1 SEMESTER 2 SEMESTER 3 SEMESTER 4
Form of classes Form of classes Form of classes Form of classes
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1 ADVANCED MACROECONOMICS 18 18 5 E 9 E 5
2 ADVANCED MICROECONOMICS 18 18 3 glc 9 glc 3
3 THE RECENTSOCIAL HISTORY OF POLAND 18 18 3 glc 919 glc 3
4 FOREIGN LANGUAGE 1 9 9 2 | gl 9 glc |2
5 MANAGERIAL ECONOMICS 18 18 5 E 919 E 5
6 HISTORY OF ECONOMIC THOUGHT 18 18 4 E 919 E 4
7 ECONOMIC LAW 9 9 1| glc 9 gle |1
8 MANAGING AND OPTIMIZING PRODUCTION PROCESSES 27 27 4 glc 9 18 glc 4
9 PROSEMINAR 54 54 3 glc 54| glc |3
10 FOREIGN LANGUAG 2 9 2 glc 9 glc |2
" MATHEMATICAL ECONOMICS 18 4 9 9 4
12 INTERNATIONAL ECONOMICS 27 4 9| 18 4
13 ECONOMETRICS AND FORECASTING 18 3 9 9 E 3
14 CHANGE PROCESS MANAGEMENT/NEGOTIATION IN BUSINESS 18 3 9 9 E 3
15 INNOVATION POLICY/NATIONAL SYSTEM OF INNOVATION 18 2 glc 9 9 glc 2
16 SEMINAR 1 45 5 glc 45 glc |5
17 FINANCIAL AND CAPITAL MARKETS/INTERNATIONAL MONETARY SYSTEM 18 5 E 9 9 E 5
18 MANAGEMENT OF EXTENSIVE LOGISTIC PROCESSES/CITY LOGISTICS 18 4 glc 919 glc 4
19 © 18 4| E 99 E |4
20 FINANCE MANAGEMENT/MANAGEMENT OF THE INVESTMENT PROJECT 18 4 E 919 E 4
21 SEMINAR 2 45 6 glc 45 glc | 6
22 SEMINAR 3 54 15 glc 54 glc |15
23 IT ACCOUNTING SUPPORT SYSTEMS 27 4 glc 9 18 glc 4
24 MODERN STATISTICAL TOOLS IN BUSINESS 18 3 glc 18 glc 3
25 FUNDAMENTALS OF ENTREPRENEURIAL FINANCE 18 5 glc 18 glc 5
1 E CREATING RELATIONSHIPS BY COMMUNICATING 9 2 glc 9 glc 2
Z g, ” BEHAVIORAL ECONOMICS 18 3 glc 9 9 glc 3
3 E ° MANAGEMENT OF EMPLOYEE CREATIVITY 18 2 glc 9 9 glc 2
T g E BUSINESS FINANCING 18 2 glc 9 9 glc 2
Z % § BUSIENESS SUPPORT ORGANISATIONS 18 2 glc 919 glc 2
6 3 CORPORATE SOCIAL RESPONSIBILITY 18 3 glc 9 9 glc 3
T % MONOGRAPHIC SPECIALIZATION LECTURE 9 3 glc 9 glc 3
1 ) THE ECONOMICS OF THE ENTERPRISE 9 2 glc 9 glc 2
2| B [stearcovoames 18 2 | g 9 o ge |2
Z g .é INTERNATIONAL LOGISTICS 18 3 glc 9 9 glc 3
4 ? g ANALYSIS OF CONTRACTS AND CONTRACTS 18 2 glc 9 9 glc 3
T %‘ § INTERNATIONALIZATION OF ENTERPRISES IN THE MODERN ECONOMY 18 3 glc 9(9 glc 3
T .g INTERNATIONAL MARKETING 18 2 glc 919 glc 2
T @ MONOGRAPHIC SPECIALIZATION LECTURE 9 3 glc 9 glc 3
1 g’ PRACTICAL ASPECTS OF BOOKKEEPING SERVICES 36 5 glc 9 18| 9 glc 5
T ' E .‘_: FINANCIAL REPORTING 9 2 glc 9 glc 2
Z %: ‘g: g FINANCIAL CONSULTING 18 2 glc 18 glc 2
| 4] &;,. § T |TAXAUDIT AND AUDIT 18 2 | gk 18 glc |2
| 5] @& g MANAGEMENT ACCOUNTING 18 3 glc 9|9 glc | 3
6 ® é MONOGRAPHIC SPECIALIZATION LECTURE 9 3 glc 9 glc 3




