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FULL-TIME STUDY PLAN
Name of the field of study: Management

Form of studies: full-time; 2nd degree

Recruitment for the academic year 2025/2026

duration: 4 semesters

University of Zielona Géra
FACULTY OF ECONOMICS AND MANAGEMENT
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1 o Macroeconomics 30 3 E 15| 15 E 3
2 o Management accounting 30 3 E 15| 15 E 3
3 o} Entrepreneurship 30 2 z/o 15 15 z/o 2
4 o Corporate social responsibility 30 2 z/o 15| 15 zlo 2
5 o Strategic management 30 3 E 15 [ 15 E 3
6 o Management of knowledge 30 3 E 15| 15 E 3
7 o Management concepts 30 2 z/o 15| 15 zlo 2
8 w Foreign language 30 4 z/o 30 zlo 4
9 o Organization of production systems 45 3 zlo | 15 30 zlo |3
© w Proseminar 60 5 zlo 60 zlo |5
11 o Mathematical statistics 30 3 E 15| 15 E 3
12 [¢] Logistics 45 3 E 15 15| 15 E 3
13 w Business negotiations/Team building 30 3 E 15| 15 E 3
14 ° Operations research in business 30 3 E 15 15 E 3
management
15 w Decision support/Connected operations 15 2 z/o 15 z/lo 2
16 [¢] Circular economy 45 2 z/o 15 15 |15 zlo | 2
17 w Lecture 30 1 zlo 30 z/o 1
18 w Diploma seminar | 45 4 z/o 45 zlo | 4
19 o Change process management 30 E 15| 15 E 3
2 w Marketing strategleﬁ on the international 30 3 E 15 15 E 3
market/Public relations
21 [¢] History of European civilization 30 5 E 15| 15 E 5
22 o Civil law 15 2 zlo 15 zlo | 2
23 [¢] Market analysis 30 3 E 15 15 E 3
24 w Diploma seminar Il 45 5 z/o 45 z/lo 5
25 w Multicultural management/Economic policy 15 2 z/o 15 z/o 2
i Diploma seminar Ill 60 10 z/o 60 zlo |10
26 w Professional practice 300 12 z/o 300| z/o |12
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1 © =
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4 g Modern methods of employee development 45 3 z/o 15| 30 z/o 3
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5 > Motivational system in the organization 45 3 z/o 15| 30 z/o 3
6 . Building re\afmnshlps through 45 3 2o 15| 30 2o 3
2> communication
7 .g Specialized monographic lecture 30 3 z/o 30 z/o 3
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8 % The Iabol.' market from an entrepreneur's 45 3 2o 15| 30 75 3
perspective
D — " —
4 - g Public: SOC.|3| partnership and public-private 45 3 2o 15| 30 26 3
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3 g Social economy entities 45 3 z/o 15| 30 zlo 3
4 o Flna?clalstlmullanon ofthg development of 45 3 2o 15| 30 2o 3
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5 : 8 Huma.n a?d social capital management in 45 3 2o 15| 30 2o 3
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1 » Forms of financing business activities 45 3 z/o 15 30 z/o 3
2 % Managerial economics 45 3 z/o 15| 30 zlo 3
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including electives 600 0 41
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